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Introduction

The Ultra Challenge Series is one of the UK's
leading series of mass participation fundraising
events - with growing participation numbers,
year on year, as well as a growing calendar of
events hosted across the UK's finest
landscapes. We are now seeking to establish
brand partners whom can bring benefits, to both
the Ultra Challenge brand and its participant’s
experience of the events.

The Ultra Challenge Series at a glance...

« 20 events across the UK

« Walk, jog or run options

e 100km, 50km, 25km & 10km

e Individual & team participation

» Weekend events across the year

» 1st class reputation

« Some of the UK's biggest ‘trekking’ & ‘trail
run’ challenges

e £10 mil +in fundraising a year

e 600+ charity partners

 Fully supported events

e 20% participation growth 2024

« Database of over 60,000 participants

« A growing brand withing the sporting/ health
& fitness space

» Perfect Corporate Team challenges

* 'WWW.ULTRACHALLENGE.COM. * | t

-



The Events

A partnership with the Ultra Challenge Series
will align your brand to 1st class events & an
audience like no other!

Each event comprises of Full 100 km challenges
for those who are up for it — continuous or with
camping at halfway - and with our expert support
& hospitality through day & night; 75 km options
to ‘up’ the distance; a whole range of testing 50
km & 25 km options, plus a few 10 km taster
events. Our ethos is there's a challenge for
everyone. These are high quality events with rest
stops every 10 -15km, with drinks, snacks &
food, medics, toilets, marquee cover all included.
The routes are fully signed, with Marshalls,
support walkers, pacers & much more.

The result of all this support & hospitality is a
reputation for 1st class events, 000's of returning
challengers each year and charity partners
whom rely on the fundraising generated from
these events.

Our Charity Partners are some of the UK's
biggest and most well known charities - whom
receive over £10 million a year from the series.
We are now looking for Commercial Partners
and Sponsors whom can benefit from the
employee engagement opportunity these events
deliver.




Our Audience

Our audience, and growing community, is drawn
not only by a fantastic personal challenge, but
also the unique inclusivity, joy, friendly & fun
atmosphere of an Ultra Challenge event — and
being able to challenge themselves physically &
mentally with like-minded adventurers in the
great outdoors.

« The Ultra Challenge Series (2026) comprises
20 events — from Jan to Oct.

e Over 40,000 participants will take on an Ultra
Challenge in 2026

« Approximately 65 % ‘Walk’ their Ultra
Challenge; and ~35% Run / Jog it

o Fastest can Run 100 km in ~9 hours; others
take up 36 hours as a walk!

« Participants can Self Fund or Fundraise for a
chosen charity. (It's a 65:35 split)

« There are 18 major Charity partners for the
Series — all ‘household’ names.

e +70 or so ‘secondary’ Charity partners — and
~700 other Charities also involved

 Series participants will raise ~£10 million in
2025 for Charities (JustGiving data)

» The average age of participants is 39 - but
with a wide range.

) T P Pl « Overall male / female ratio 45:55 (varies by
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The Community
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The Ultra Challenge community is growing fast
- with a highly engaged audience of past and
current participants. Fitness, fun, experience,
and fundraising are all trends and influences
which our brand shouts about - our online
channels are growing daily, bringing more and
more awareness to the Ultra Challenge brand -
as we aim to become a household name.

Growing Online Community

» Facebook Page: ~73k followers
» Facebook Group: ~10.4k members
« Instagram: ~47k followers

Website Visits & Mobile App Stats

« 175,000 - 200,000 user sessions per month
« 35,000 app downloads per year
« 1.75+ million participant ‘sessions’ a year

Database of Participants

e 65,000+ customers on database 2yrs
» 40,000 participants per year
 Legitimate interest for communications

Corporate Team Participation

e 300 Corporate Teams per year
e 3,000 Corporate participants
e 25% growth ‘25 vs 24



Packages

Bronze
Product Placement

Ideal for relatively small brands, with product
lines which are looking for exposure to an
engaged and active audience within the fitness
space. This partnership level would be your
opportunity to trial your product and brand
alongside the Ultra Challenge Series with the
view of expanding the relationship over time -
so using it as a tester in year 1, to develop
further in year 2+.

 Full sampling/ product hand out opportunity
at start venue

« Opportunity to provide free samples at rest
stops across the event*

e Logo to be featured on the ‘Partners’ page
of the website

» Food/ hydration products & discounts to be
featured in Event App under ‘nutrition guide’

 Clothing/ footwear products & discounts to
be featured under ‘kit guides’

*minimum order amount would be required,
depending on the event

Commercials negotiable
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Silver
Non-Exclusive Sector Partnership

Aligns your brand & product to our Ultra
Challenge Series giving both parties access to
new audiences, as well as exposure across all
online platforms & social channels. We are
looking for up to 10 partners, across various
sectors whom would have products to offer, to
enhance the participant journey & experience.

 Full sampling/ product hand out opportunity
at start basecamp

e Opportunity to provide free samples at rest
stops across the entire series*

e Branded on-event positioning, in-line with
the product give aways / sampling

« Logo to be featured on ‘Event Partners’ page

of website

Inclusion in event guides & challenge app

Partner Logo to be positioned on the event

route card & event web page.

e Product to be featured on at least one mail
shot & social media post pre-event

*minimum order amount would be required,
depending on the event

Commercials negotiable




Packages

Gold

Exclusive Sector Partnership

Ideal for brands with an existing audience
base, looking to target a new demographic,
whilst having the opportunity to introduce to
the business employee @ engagement
opportunities and fundraising events for
charity partners.

« Exclusivity as only ‘sector’ partner across
the Series

e Recognition as formal partner

« All the benefits of the Silver package plus:

e Logo & brand carried across footer of the
website, on all pages

« Whole page dedicated to partnership &
brand across the website

« Heavily discounted places for employees to
take on any Ultra Challenge

« On event branding supplied per event

« Dedicated page on the Event App inclusion
of any discounts offered to audience

e Inclusion in at least x2 mail shots to each
event’s participants pre challenge

» x5 dedicated social media posts across the
2025 year

Commercials negotiable




Partnership

Headline
Sponsorship Opportunity

A headline sponsorship opportunity is open for
2025 across the whole of the Ultra Challenge
Series - ideal for a larger organisation looking
to combine associating with a growing health
and fitness brand whilst looking to widen their
employee engagement and charity fundraising
activity across the business.

 Your brand to be prominently displayed
across all event marketing materials,
including banners, advertisements, and
digital platforms.

 Direct Audience Engagement: Opportunity
to engage with our targeted audience

« Customized Activations: Ability to create
tailored marketing activations at the events

 Large scale on event places offered to the
whole organisation and workforce

« Opportunity to network with our Charity &
Corporate Partners

« Account Manager to oversee your
involvement with the Ultra Challenge Series

« Your brand and logo to be aligned against
the series logo on all branding, materials
and website pages

Commercials negotiable
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If you would like to discuss any of the

partnership packages contact:
nicola@ultrachallenge.com
0207 609 6695




